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PUBL:ICITY BY AIRPLANE. *
" 7 By Andrd Cariler. -

No one can now foresee the new applications whion cirocum-
stances may any day bring forth for the utilization of the alr-~
plane aside from commercial transportation. Us must izy to dié-
cover them, as the only reans of aEsisting aviation to ilve. Ons
of the most imporsent branchee of aerlal asctivity is publicity oy
alrplane. It may assume varlious forms ard has already been em—
ployed with marksd success.

In tre Zirst placs, aerial photography =11l Lencsforth consii-
tuve one of e Tesources of every rubliclty sageat for eny iarge
company. nayi Because the most natural desire of a chief of in-
Justry or a —vise manager 1s to show ths world that hls factories
exist, that they are 1n perfect order and that they cover a re-
spectable area. " Twenty years ago there were artists who speclal-
ized in tkhie kind of illustration, with the zi1d of vhotography.
with great diffioulty, by climbing to the top of a chimmey, they
obtained a more or less successful bird's eys view. ZIZverybody 1as
gseen on catalogs these rretty piétures vlth dirmimitive peonle on
the ground and delivery.wagons larger *than the bulldings themselv:za
Taough some were wsll done, most of these plotures were infantils.

We know a oelebrated factory on the Marne, the marnager of

which dld not hesitate, at the time of the Chiloago exposition, to

* From "Premier Congrés International de la Navigation Adrienne,"
Parls, Hovember, 1221, Vol. II, pp. 147-148,
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Puild a wooden tower, 80 meters (nearly 300 feet) high, ir order
to obtain e single panoramio photograph. 4% that time there were
no alrplanes.

. Now all the large mamufacturing plants ﬁave in their files
gupserb aerial photographs taken at an altltude of 500 to 800 me-
tera and showlng thelr establishments from alli sides.

These views serve alike for lllustratlions in catalogs and
for lettsr heads. They san be reduocd for malking poet sards orx
enlarged for placing 1n walting rooms or offices, or for decorat—
ing the stands at the next falr or exposlition.

These panoramic photogrephs snow in a stziking manner the de-
slgns of our castles and parks, and will oonstitute the best ed-
vertisenenta ror our architeots.

Aerlal photographs wlll serve to advertise estates and bulld-
ing lots and =ach one can select his lot without vielting 1%, be-
cause the real estate company will heve in i+s office the field
1tself, with its trees, its meadows, 1ts brooks and rivers and
all showq in relation to one another much better than on the es-
tate 1ltself,

They will be of service to englnesrs in planning factory ex-
tenslons.

This will be the best way to exhibit in othe- countries the
beauty spots of our own courntry, either by the use of lentern
slides or by a collection of handsome snlargements.

Publiclty by aerial photeography will not stop here. Maga-
zines and newspapars will resort to it more and more. After the
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catastroohe at the Baden Aniline Works, "L'Illustration" immedl-
ately requested the 5Gcmpagnie Aerionne Franmise" tc send one of
'1ts operators by airplane to take aerial -photographs of the ruins.
In 48 hours the alrplane departed, the photogrsphs were taken and
the negatives delivered to the journal which published the follow-
ing S8aturday, a large double-page ploture of the ocatastrophy.

Airplanss are ocoming dally into more exienslve use, not orly
for taking aerisl photogrephs but also for the rapild transporta-
tion of plotures taken by gfound photograrhers. The "Daily Mail"
employs no other means for transporting its photograms and kineto—
grana.

Another metkhod of advertising by airplane is to drop clrou-
lars, either directly or with the aid of parachutes. Experience
has demonstrated that all papers falling from the sky are irmedl-
ately plcked up and religiously carried away by the person who 1ls
ible to get possession of them. In crder to add Interest to this
method of advertising, it i1s evidently necessery tc drop a large
number of olroulars, for & few thousand 4o not make much show.
On . the contrary, when a million or two ciroulais of all colors
ars droppred on a city or any large gathering, inside of half en
hour, the effeot produced is enormous. If, in order to inorease
thls effect, a thousand parachutes, weighted with any kind of ad-
vertisement, are dropped, the orowd simply goes wild to get hold
of them, |

This method of advertiaing is of interest not only to manu-
faofﬁrers of products of wide consumption, like food and pharma-



oeutlo preparavions, etoi , but a;so t0 lexrge vanks feor arousing
intsrest in popular loans. The Credlt Lyonneis resorted to this
‘method at the time of the last goverrmeant loan. OQur alrplanes, in
fact, ocan come into direct countact with tke thriftr man in.hils
rro7inoial olty, in his village, and even, if nsceasarv, in %he
fislds and at hlis plough.

All these methods of publiolty can be =made gtill more efifeot-
ive by assempling, in advance, several thousand people at the same
place, waich is the object of the "Reunior Adrienne." Thess "aeri-
al datherings" may lest one day or seversl, or even a week, like
the one recently held at Clnard by the D.h.P. (League for the ca-
fense and rehabilitation of the ocountry), which was a zreat suc-
ceas.

An sxaellent advertilsement for an expositlon or a falr is the
orgunizatién of an serial taxl service between the clty and the
grounds. The Germans showed a perfect understanding of this faot,
when they organized during the last Leipzig fair, an aerial serv-
ice between that olty, Berlin and the other large oities of Ger-
maay. .

The proﬁotera of the Lyons falr are oconsidering a similar
plan for next year.

From what we have seen, we may conclude that the employment
of the alrplane for advertising purposes is still in its infanoy
and that, by constant collaboration with other means of publiocity,
sush as the dally psrers, bill-boards, eta., results may bs obtain-
24, the importance of which it is sti1ll daifficult to sstimate.
Translated by the National Advisory Comrittee for Aeronautios.



